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Introduction 
  
 

Our annual Remember A Charity in your Will Week, 10-16th  

September, is the perfect opportunity to start legacy conversations 

with your supporters and your colleagues. As ever, the aim of the 

week is to raise awareness about charitable giving in Wills, 

ultimately encouraging more people to leave a legacy to your 

charity. 

  

Following the success of 2017’s ‘Have your say on the world you 

want to pass on’ Pirate Radio campaign, this year we have pushed 

the boundaries further to create our most member centric campaign 

yet. 

 

This year, we have developed a platform that will provide you with 

the most tailored tools yet, to help you build conversation, with a 

compelling message to inspire legacy gifts to your charity. 

  

This document introduces the new theme and gives information on 

the campaign, the vision, how it will work and collateral available this 

year for pre-ordering. Some collateral will be available free-of-
charge, some will carry costs for additional orders. 
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This  

year’s  

theme 
  
 

 

 

 

 
 

In September 2018, Remember A Charity are going to create an 

Remember A Charity Week campaign that facilitates member 

supporter conversations, by inviting the older generation to: 

 

 

‘Pass on something wonderful’ 
 
 

The meaning of this being two fold: 

1. Only our supporters have the wisdom gained from a lifetime’s 

worth of experience to pass on  

2. They also have the ability to pass on this wisdom by leaving 

a gift in their Will to help charities solve some of the world’s 

biggest problems 
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Our supporters have a wealth of wisdom, but often feel disempowered and 

unable to share it. In an increasingly fast paced, digitally led world, their 

powerful wisdom is being overlooked, when it is actually they who often hold 

the answers to some of life’s biggest questions. 

 

Equally, each of our member charities help to answer the world’s biggest 

questions, with the causes that lie at the heart of each of your organisations. 

 

To allow both our supporters and members to share this wonderful wisdom and 

to inspire supporters to leave a gift to your charity in their Will this Remember A 

Charity Week 2018, we are creating the HUMAN search engine. 

 

It is not your average search engine, you cannot look up day-to-day questions 

on it, nor will you find things a Google search might serve. 

 

It is a search engine built entirely around the world’s biggest questions. From 

‘what would you tell someone about to retire?’ to ‘how can we create a world 

that’s kinder to animals?’ 

 

The result is a website full of real, human content from our supporters, and real 

wisdom from your charity to the world about the important causes that sit at the 

heart of what you do. There will be numerous ways to get involved. 

Overview 
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We are going to create a website for the HUMAN search engine.  

It will not sit on Remember A Charity’s website, but a page of its own. 

 

It will contain an inspiring opening video that explains the premise of the site 

and how it differs from an average search engine, as well as the overall 

purpose - inspiring supporters to leave a gift to charity in their Will. 

 

Users will then land on a search page, simply branded ‘HUMAN’. Users will 

not be able to type in any question, but when they start to type, the site will 

suggest the closest matched questions and send users through to watch 

content films that holds the answer to the question they chose. 

 

We want our members to get involved to a) nominate a unique question that 

sits at the heart of your charity and b) submit to us a piece of content that 

answers that question. See the following pages for full guidelines on how to 

do each of these things. 

 

By giving us both of these things, your charity will receive its very own 

HUMAN search engine page with branding, your supplied content piece and 

a link to your charity’s website or legacy page. You will also be given the 

ability to place your content piece from HUMAN on your own website page 

and some accompanying copy explaining the platform to ensure visitors to 

your site aren’t being directed away from it. 

 

How the HUMAN 

search engine 

works 
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Content  
capture 
plan  

Once you have nominated your question and we have confirmed it is 

unique, you will be ready to create your own content.  

 

Two different kinds of content will feature on the HUMAN search engine: 

 

1. Human content: Remember A Charity will produce a set of content 

directly with supporters answering 20 of life’s biggest questions 

(nominated by us). This will populate the Human search engine in 

time for Remember A Charity Week. There will be no member 

involvement for this process – but it will help add to the overall 

content available on the HUMAN search engine to inspire your 

supporters. 

 

2. Content members supply to us: Once your question is confirmed, 

you may capture your content to answer this question at any time 

you wish ahead of Remember A Charity Week. It does not need to be 

highly polished or professionally produced content and can be 

created very easily with very minimal facilities, even as basic as a 

smart phone. Guidelines for your content creation are provided 

overleaf. 
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HOW TO GET INVOLVED 
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This September, we’d like all our member charities to get involved in this year’s 

campaign and help us answer the world's biggest questions.  

By doing three simple things: 

Step one: Nominate a question. Let us know how a Gift left in a Will, will help your 

charity to answer life’s biggest questions in the future. 1. 
Human 

For example: How can we provide safe drinking water in the future?  

Tips: This should be future focused. It should be a question that your supporters might want to know.  

It should be inspirational. Maximum 55 characters. 

Some guidance on how to write it: 

1. Go back to your mission statement – what universal question do you want to answer? 
2. What is the core cause that you stand for more than anything else? 
3. What differentiates you from other charities, particularly charities that deal with a similar cause? 
 

N.B. This question will be used on the Human search engine and on personalised collateral for the week. 
We will supply your charity with a search engine style board within the next 2 weeks that you can write your 
question within, ready to go into your content. 



Create a short video letting your supporters know how  

a gift left in their Will will help your charity to answer it.  

 

Filming tips: Each film should start with a question written on a search engine style board (this will be provided to you). 
•  Film can be captured on a smart phone (landscape, and propped or on a tripod to stabilise) or professional equipment, depending on 
what is available to you 
• Videos should be no more than 60 seconds long 
• Either against a plain background or in the charity’s environment (e.g. Woodland) 
• They should feature one person in the centre of the frame 
• The person should answer the question in a genuine and authentic way 
• Feel free to add music (please ensure this is licenced) 
• Please supply 1920x1080, MP4 format 
 
Please try to ensure it is as genuine and authentic as possible and avoids sounding pushy or selling. This should be inspirational.  
Please note, we will not be editing this content, so please supply in final, finished format ready to upload to HUMAN. 

For example: This film could be from your CEO, a famous patron, a scientist or expert, a beneficiary, somebody on the front line, a 
committed supporter or a four legged friend (with subtitles). 

2. 



Key dates to submit your questions and answers.  

 3. There are two key deadlines to aim for (all other deadlines and timings are listed at the end of the 

document). 

Firstly please get together with your legacy team and send your question to info@rememberacharity.org.uk 

by 5th June. 

 

This will be used to personalise your collateral. 

 

  

 

Secondly please send us your video answer to info@rememberacharity.org.uk by 3rd July. 

   

 

  

mailto:info@rememberacharity.org.uk
mailto:info@rememberacharity.org.uk


COLLATERAL AVAILABLE 
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Collateral 
overview 
  
 

This year, for the first time, we will give members individual collateral designs, made with your specific 

charity’s cause in mind. There will be several different designs available. 

 

Collateral available with this personalised design: 

1. Posters 

2. Supporter email templates 

 

We will also supply ‘generic’ collateral that communicates the premise of HUMAN and invites your 

supporters to find out more. This collateral may also be supplied dual branded if desired as per 

indicated below at additional cost to you. 

 

‘Generic’ collateral to be made available: 

1. Posters (dual branding possible) 

2. Bookmarks (dual branding possible) 

3. Mouse mats  

4. Fridge magnets  

 

In addition to all this, to make this year your best year yet with supporters, we’ll also supply open 

artwork files so you can print your own t-shirts where you may add your question and logo. 

 

And to excite your own staff, and to facilitate internal events during Remember A Charity Week, we 

can supply you with additional search engine style large boards to use to capture social media 

content during the week, at additional cost if desired. 

 

Please see overleaf for detail on each element. Please note, the HUMAN search engine will only be 

live from the start of Remember A Charity Week, so collateral linking to it may only be given to 

supporters within the week to ensure they are directed to the live website. 
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Logos 
 

There are two versions of the Remember a Charity Week logo: 

  

1) The main logo – this can be used by any member charity in their 

communications  

 

2) A partner version – this can be given to corporate partners to 

use, to show their support for the campaign  
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Personalised 
posters 
  
 

Sample illustration only, final illustration of assets to be created prior 

to uploading editable file in June. 
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Personalised 
posters  
 

There will be several cause themed HUMAN illustrated versions available 

and there will an opportunity to co-brand with your charity’s logo.  

 

These illustrations will cover all the charity categories so you may pick an 

illustration of HUMAN most relevant to your cause (though generally one 

will have been developed with your charity in mind). 

Charities will not feed into individual illustrations but you will have a choice 

of which best fits your charity. 

 

The illustration will be in the same layout and template as the generic 

poster, however the search bar and co branded areas are editable for 

unique questions and co branding. 

 

The posters will be available free of charge in an editable file format from 

the members’ only section of the website from end-June.  

 

If you should wish to do so, your charity may commission a unique, charity 

specific illustration of HUMAN at a cost of £1,000. Usage for unique 

illustration covered in this cost: online, website, social, press, OOH, 1 year, 

UK only, from when first published. Usage excludes any merchandise 

created by your charity. 
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Personalised 
email 
templates 
  
 

Sample illustration only, final illustration of assets to be created prior 

to uploading editable file in June. 

 

Please note, the 

same rules on 

personalisations 

apply as per posters.  
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Personalised 
email 
templates 

As with the posters, the same cause themed HUMAN illustrated 

versions will be available and there will an opportunity to co-brand 

the email template with your charity’s logo.  

 

The HTML build of the email will be supplied with the illustration 

chosen and the search bar editable, as well as the co branded area. 

 

The email body text will be supplied to give you a guideline of the 

content but will be fully editable.  

 

The templates will be available free of charge in an editable file 

format from the members’ only section of the website from end-June. 

 

N.B. Email templates that are to be sent out in the lead up to 

Remember A Charity Week will require different messaging as 

HUMAN will not yet be live – this messaging will be supplied in due 

course. 

18 



‘Generic’ 
posters 
  
 

Sample layout only, final design of assets to be created prior to final 

orders being placed. 
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‘Generic’ 
posters 

The campaign theme will be carried through all of our collateral including 

the posters. There will be one generic version available and charities will 

be able to co-brand with your charity’s logo.  

 

The posters will communicate the premise of HUMAN and invite 

supporters to leave a gift to charity in their Will. (Final poster copy will be 

as per the rough layout shown on the previous page). 

 

The posters will be available free of charge in an editable file format from 

the members’ only section of the website from end-June.  
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‘Generic’ 
Bookmarks  
 

Sample layout only, final design of assets to be created prior to final 

orders being placed. 
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‘Generic’ 
Bookmarks 

Bookmarks can be used during and beyond the week. These provide space for key 

messaging. Each bookmark will be double sided, measure 210mm x 50mm and come 

in packs of 350. 

 

Each bookmark will be printed on smooth uncoated (plastic free) 100% recycled FSC 

stock. These may also be recycled. 

 

There are many ways that you can use the bookmarks: 

 

• Place on the desks of your colleagues to promote legacy giving internally and start 

conversations about the week 

• Make them available in store or during coffee mornings with your supporters  

• Include in charity mailings to supporters as a keepsake 

 

We will be making 350 bookmarks (double sided) per charity available free of charge 

to those that request them. 

  

For additional quantities, the cost per bookmark will be 13p. 

 

£47.50 flat charge for co-branded artwork 

 

Costs above do not include fulfilment and delivery costs and final costs will be 

dependent on overall quantities ordered. 
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‘Generic’ 
Mouse mats  
 

Sample layout only, final design of assets to be created prior to final 

orders being placed. 
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‘Generic’ 
Mouse mats 

Mouse mats are a great nostalgic keepsake that can be used during and 

beyond the week, and links to HUMAN the search engine. 

 

Each mouse mat will be single sided, measuring 235mm x 200mm. 

 
There are many ways that you can use the mouse mats: 

 

• Place on the desks of your colleagues to promote legacy giving internally 

and start conversations about the week 

• Make them available in store  

• Include in charity mailings to supporters as a keepsake 

 

We will be making 25 mouse mats per charity free of charge, to those that 

request them.  

 

For additional quantities, the cost per mouse mat will be £1.29 

 

Costs above do not include fulfilment and delivery costs and final costs will be 

dependent on overall quantities ordered.  
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‘Generic’  
Fridge 
magnets 
 

Sample layout only, final design of assets to be created prior to final 

orders being placed. 
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‘Generic’  
Fridge 
magnets 

Magnets are great way of reminding your staff or supporters at home of the 

importance of legacy giving. The design is a nod to the HUMAN search 

engine and where they can find how to contribute. 

 

There are many ways that you can use these magnets:  

 

• Internal activation piece: hand them out to managers of retail stores and in 

offices to put on fridges and magnetic areas during the week as 

conversation starters 

• Hand them out to supporters at your events and during the week to take 

home and stick on the fridge 

 

The overall size of the magnet will be 50mm x 200mm and single sided. 

 

We will be making 100 magnets free of charge to those charities who 

request them.  

 

For additional quantities, the cost per pack of 100 magnets will be 20p. 

 

Costs above do not include fulfilment and delivery costs and final costs will be 

dependent on overall quantities ordered.  
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T-shirts 
Sample layout only, final design of assets to be created prior to final 

orders being placed. 
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T-shirts 
We will be designing a T-shirt artwork template like the posters that you can 

personalise with your own charity’s question to be used as face to face conversation 

starters.  

 

Example interaction:  

 

“We know you have so much wisdom to pass on, so this Remember a Charity Week 

we’re asking people like you to get involved and pass on something wonderful, by 

helping us to answer the world’s biggest questions.  

 

Like how can we provide safe drinking water for everyone? 

 

Would you be able to spare 2 minutes to help us…” 

 

The reverse is the same generic design of HUMAN, while on the front, you will be 

able to personalise and brand with your charity’s question and logo in an editable file 

format. 

 

Print specification: Digital printed four colour process to reverse, single colour screen 

printed to reverse.  

 

The t-shirt artwork will be available free of charge in an editable file format from the 

members’ only section of the website from end-June.  
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Internal event 
boards 

We will supply a search engine style board (laminated card rolled up in a 

tube) in the below style to your offices within the next 2 weeks to facilitate 

your conversations and nominating your charity’s question. 

 

Separately to that, should you wish, we can also supply a more rigid version 

of this for the week itself to use in internal events and social. 

 

Sample layout only, final design of assets to be created prior to final orders 

being placed. 

29 



Internal event 
boards 

In addition to the search engine style board provided for filming your content, 

we are also able to supply a life size HUMAN search engine white board with 

a blank area in the search field for you to write your own question.  

 

This can be used as an internal event piece to engage your staff, or externally 

as a social/PR device, to prompt conversation about legacy giving. 

 

Dimensions are half A1 (297mm x 840mm), 3mm board, one sided only. 

 

Each white board will be made available at a cost of £23 to those that request 

them. 

  

Costs above do not include fulfilment and delivery costs and final costs will be 

dependent on overall quantities ordered.  

 

30 



User 
journeys 
  

To help provide clarity on how the HUMAN search engine will work we have provided rough 

user journeys. These will be further clarified along the process of development. 

 

Each user journey has been carefully crafted to ensure you get the maximum level of interest 

from your supporters and ultimately achieve your aims of inspiring them with the power their 

Will can hold. 

 

As discussed in Forum, the campaign must first and foremost excite our supporters and 

inspire them around what their legacy can achieve. The HUMAN search engine does that, so 

our collateral must in some way drive to it. It will have ample explanation upfront as to what it 

is, what its limitations are and its purpose in the form of a pre-roll video. 

 

Once users have watched the video, they go through to a search engine bar, where they can 

begin typing and the site will suggest the closest question to what they have searched and 

they will have the option to click through to view the answer to that question. After they have 

viewed the video answer, if it’s a supporter answer to a life question they’ll be invited to the 

Remember A Charity website to pick a charity to support. If it’s a charity specific question, 

they will be pushed through to that charity’s legacy page/website to complete the journey and 

find out more about leaving a gift to that charity in their Will. 

 

For those already on a charity’s website, we will not push them out of the website, the content 

can be embedded into the page. 

 

Please see the following user journeys for more explanation. 
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User 
journey 1  
 
  
 

View generic 
HUMAN 
collateral 

Go to 
HUMAN 
search 
engine 

HUMAN 
search 

engine site 
pre roll video 

HUMAN 
search bar 

Supporter 
‘life’ content 
OR charity 

content 

Link to charity 
legacy page 

OR Remember 
a Charity page 

to choose a 
charity 
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If someone views a ‘generic’ HUMAN poster, they will be directed to the the search engine to find out more and therefore be 

inspired. Once they click the site, a ‘pre roll’ video will play that explains the premise of HUMAN and inspires them on the 

potential they have for the future by leaving a gift to charity in their Will. They will then be able to type in any question they like 

to the search engine which will take them either to a charity related piece of content or to a ‘life’ question – depending on what 

they typed into the search bar. Once they have viewed a charity piece of content, the charity tailored page will link them 

through to that charity’s legacy page. Equally, if they have watched a ‘life question’ piece of content the link will go through to 

Remember A Charity’s find a charity page to choose a charity to support. 



User 
journey 2  
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If the user is already on the charity’s webpage, we would not direct away from it. Instead, we will supply code so 

that the charity’s own piece of content can be pulled from HUMAN into their own page, we will also supply some 

copy to explain HUMAN, the HUMAN pre roll video to add to your legacy page and potentially a call to action to 

direct to HUMAN if you should wish to do so (this is optional). 

On charity 
webpage/legacy 

page 

Legacy page contains supplied 
copy and content pulled from 

HUMAN 

Users can stay on legacy page 
OR can be pushed to HUMAN 

to find more answers to 
questions (OPTIONAL) 

HUMAN home 
page 



User 
journey 3  
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If the user has viewed a personalised HUMAN piece of collateral for one specific charity, it will be most beneficial for the 

charity for them to be directed to their own charity specific page on HUMAN. The reason for this is that only this page will 

be able to really excite them about the power of their legacy.  

 

Users that type in the unique charity page URL on HUMAN will first be served the HUMAN introductory pre roll video and 

then go through to the charity specific page with only that charity’s piece of content, a logo and a click through (once they 

have been inspired) to the charity’s website/legacy page to make the final steps towards deciding to leave a gift in their 
Will to that charity. 

View charity 
personalised HUMAN 

collateral 

HUMAN search 
engine site pre roll 

video 

HUMAN charity 
specific page 

Link to charity legacy 
page  



User 
journey 4  
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If the user begins from the Remember A Charity website, there will be a large feature on the homepage 

about HUMAN and they will be directed to the site to view the content from whichever charity or 
supporter they would like. 

On 
Remember A 

Charity 
website 

Link to 
HUMAN 
search 
engine 

HUMAN 
search 

engine site 
pre roll video 

HUMAN 
search bar 

Supporter 
‘life’ content 
OR charity 

content 

Charity legacy 
page OR 

Remember a 
Charity  page to 
choose a charity 



FAQs 
  
 

Q: Who provides the questions and answers?  

A: We want your charity to nominate a question and provide a filmed content piece 

answering it. This can be done at any point before or during the week. For example if you 

have a content shoot lined up, you can nominate a question, then answer it as part of your 

shoot. Alternatively, if you would like to activate your staff internally during the week, you 

can hold an event (using our collateral) to nominate question together as an interactive 

event. Note that only the question you supply to us before 5th June will feature on HUMAN. 

 

Q: Who is filmed answering the questions?  

A: This could be a variety of people, from your organisation’s director, to experts you may 

work with, to your beneficiaries, from people you are helping in developing countries right 

the way through to non human participants, the more creative and insightful the better.  

 

Q: Will we face legal issues using a search engine style similar to Google?  

A: We have taken counsel from a legal consultant, suggesting that, as the final design and 

name of HUMAN will differ enough from Google, there should be no issues from a legal 

perspective. 

 

Q: How do we know a digital activation will chime with our older supporter base?  

A: Remember A Charity has worked for a number of years with a territory around ‘passing 

something on’ which has proved successful with supporters. Whilst the campaign contains 

a digital activation, the focus for our supporters will be on their responses to some of the 

world’s biggest problems - empowering them with a platform to share those. The ability to 

pass on wisdom, whether through a digital platform or not, is very likely to appeal to them. 
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FAQs 
  
 

Q: How do we stop people asking other questions on the search engine?  

A: The HUMAN search engine will not accept any question in the search bar, users will 

begin to type and it will offer the closest question to what has been typed. 

 

Q: What do you do when charities have similar causes?  

A: We ask that you supply us your question by 5th June so that we can ensure there is 

no cross over, but it is also key to ensure your question sits at the very heart of your 

organisation and shows how you are different to ensure it is unique only to you. 

 

Q: How can regional based charities get involved?  

A: Whilst this year we are not creating a roadshow, each charity will have an entirely 

equal opportunity to get involved by nominating their own question and answer content, 

irrespective of location. 

 

Q: What if my charity does not have budget for a flashy piece of content?  

A: Creating content does not require large budgets, all it requires is a little thought as to 

the best person related to your organisation to answer your question, a camera phone 

and a little time – full guidance for capture of your content supplied on page 11. 

 

Q: Can we make the collateral more human?  

A: Part of the premise of this idea is that it is the HUMAN search engine, and this needs 

communicating in as simple and straightforward a way as possible, what is simpler than 

a search bar with ‘HUMAN’? To introduce human faces would be to make it similar to a 

lot of charity advertising, as well as alienating some of our charities that do not work with 

people. 
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FAQs 
  
 

Q: How do we use offline methods to get supporters online?  

A: A variety of collateral will be supplied to facilitate your offline conversations with 

supporters. We will even supply you with a rough script on how you can talk to your 

supporters about the activity around HUMAN this Remember A Charity week to make 

this as easy as possible for you. There is no need to drive supporters to the HUMAN 

search engine, the key is that they take away the premise – the power of their wisdom 

to answer the world’s biggest questions with a gift to charity in their Will. This must be 

the ultimate take out for them. 

 

Q: How do we manage expectations that this should be as good as a real search 

engine?  

A: This is NOT a regular search engine, it is a HUMAN search engine. The pre roll film 

at the start of the website will explain this in full. The film will also be made available for 

internal charity screenings and whatever use you should wish to help inspire your staff 

and supporters. (It will not be edited specifically for each charity’s purposes). 

 

Q: How can smaller charities feel like their questions and answers are as big in 

scope as the bigger ones?  

A: Your charity is unique, only it can answer certain questions that all contribute to a 

brighter future for the world in some way. It is best to focus on this, rather than how 

other charities may sound more impressive. 
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FAQs 
  
 

 

Q: What PR activity is planned for the week this year? A: This year, we have split out 

the PR activity from our member activity, to ensure maximum press coverage whilst also 

being able to serve our members’ needs to the greatest extent. We will be running a PR 

activation, Willworths – a play on the store Woolworths. This is likely to feature in the 

press during the week and will be tied to our HUMAN campaign through the overarching 

‘Pass on something wonderful’ theme. Other than the theme, it will sit separately to this 

campaign and will not require any member involvement. 

 

Q: When will I be able to talk about HUMAN internally and externally? A: There is 

no embargo on the idea this year, we want HUMAN to help facilitate as many of your 

conversations, both internally and with supporters as possible. Just be aware the site 

will not be live until Remember A Charity week, so it will not be possible to direct to the 

site before the week. We will supply a sample communication on how to talk to 

supporters about it prior to the week in due course. 

 

Q: How can we release collateral sooner so charities can engage supporters in 

advance of the week too?  

A: The HUMAN search engine will only be live from the beginning of Remember A 

Charity week (10th September) and as the collateral links to it, it should only be given to 

supporters within the week to ensure they are directed to a live website. However, we 

will ensure collateral is available as soon as is possible to members to allow for printing, 

distribution and postage time ahead of the week. 
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Key timings 
Content 
  
 

1. Receive search engine style question board   w/c 14th-21st May 

2. Supply us with your question deadline    5th June 

3. We will confirm your question     12th June 

4. You can begin capturing own content from    12th June 

5. Press release available on HUMAN     Mid June 

6. Member’s Forum      26th June 

7. Charities to supply video content deadline   3rd July 

8. Remember A Charity In Your Will Week 2018   10-16th Sept 

9. Begin hosting your internal events    10th Sept 

10. HUMAN search engine launches    10th Sept 
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Key timings 
Collateral 
  
 

1. Plan what items from the list that you wish to use and how you are 

going to use them. Deadline: ASAP 

 

2. The online order form is available from the members’ only area of the 

website now. 

 

3. Complete the order form and supply (stating your preferred quantities 

of free collateral and additional quantities at specified unit cost). 

Please note this is an expression of interest only and not binding. 

Deadline: 17th May  

 

4. We will then calculate final costs with confirmed quantities, and will 

confirm these costs by end of May. 

 

5. On confirmation of the final costs, you will be asked to confirm your 

order by the 5th June. 
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Please note, collateral will be made available in advance of 

Remember A Charity Week as early as possible to allow for take 

up, print and distribution, however please use the collateral 

during the week only  


