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Gifts in Wills form the foundation of charities in the UK. Many charities depend on legacies and 
without them many would not exist.

Remember A Charity was formed in 2000 and now has more than 140 of the UK’s favourite 
charities, working together to encourage more people to consider leaving a charitable gift in their 
Will, once they’ve looked after their family and friends.

Together, we aim to do what no single charity can do alone - making legacy giving a social norm.

Our role is to be the sector’s leading campaign on growing the legacy market, working with members 
and partners in the legal sector, government and private sector to change behaviour.

Our role
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Our ambition is simple – to make charitable gifts in Wills the social norm.

Growing the legacy market won’t happen overnight. But latest statistics show that our campaign is making an 
impact. The market is growing and further growth is possible.

Latest figures show that 14.4% of Wills that go to probate include a charitable gift, generating almost £2 billion a 
year for good causes. This compares with 12.2% in 2007.

By continuing to increase the percentage of Wills that include a charitable gift, a small change in behaviour could 
make a big difference, potentially raising further millions a year.

The following pages provide an overview of the scope of our work and set out our priorities until 2018.

Growing the legacy market
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Our strategy for the next four years is ambitious and is primarily focused on driving 
charitable Will-writing behaviour among charity supporters, aged 50+.

Our aim is that the percentage of Wills with a charitable gift will reach 16% by 2018. We will 
do this by focusing on the following four strategic pillars:

 1.    Raise awareness and relevance among the Will-writing public

  2.    Make charitable prompting the standard practice among professional advisors

 3.    Influence a climate for successful charitable Will-giving by working in partnership 
 with individuals, government and private sector organisations

 4.    Help the charity sector to become more effective at promoting gifts in Wills

Remember A Charity will measure performance against each of the objectives, which are 
outlined in the following pages.

Our strategy
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One of the biggest barriers to growing the legacy market is that most people simply aren’t aware that they can support their favourite 
charities in this way – or aren’t reminded at the right moment. A lack of awareness and relevance is a key barrier to success.

Remember A Charity will continue to create conversations and contemplation about legacies, through the media and advertising. It will 
deliver thought-provoking, often humorous, PR and marketing campaigns to maximise members’ and their partners’ routes to market 
to reach the wider public. The campaign will focus on disruptive media to reach the public and drive contemplation.

We will continue to monitor consumer awareness of legacy giving, annually analysing the ‘Stages of Change’ survey outlined below.

1. Raise awareness and relevance among the Will-writing public
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Stages of consumer awareness of legacy giving

Remember A Charity will focus on:

 a. Reducing the levels of those 
who are ‘unaware’ that they 
can leave a legacy; and

 b. Increasing the long-term levels 
of those in ‘pre-contemplation 
aware’, ‘contemplation’, 
‘preparation’ and ‘action’

We will also draw on other 
tracking data from our partners 
and our members.
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Our strategy with professional advisors is to ensure that charitable giving is considered 
during the Will-writing process, reinforcing the wider charity sector’s messages.

Independent research shows that solicitors and Will-writers who ‘always’ prompt their 
clients about charity write more than twice the number of charitable Wills compared 
with those who ‘sometimes’ prompt.

Our work with the Cabinet Office in 2013 shows that three times as many Britons 
would leave a gift to charities that they are passionate about in their Will, if their solicitor 
reminded them to consider it.

We will continue to:

 • Work with STEP, STEP regional groups, the Law Society’s Private Client Section, 
Solicitors for the Elderly and IPW

 • Advertise in key legal publications

 • Grow our Campaign Supporters’ scheme

 • Engage our supporters at key moments, such as Remember A Charity Week

 • Use solicitors and Will-writers’ marketing channels to reach the public

 • Commission research to show the key role professional advisors play in growing 
the legacy market

 • Work with the Institute of Legacy Management on developing sector-wide best 
practice on legacy administration

2. Make charitable prompting the standard practice  
 among professional advisors
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In 2013, 35% of professional advisors always 
mention charitable bequests when writing 
a Will, according to independent research 
by SPA Future Thinking. A further 26% of 
professional advisors ‘sometimes’ prompt. This 
has significantly increased since 2011, driven 
by Remember A Charity’s targeted campaign to 
solicitors and Will-writers.

Our target is that 75% of advisors will always or 
sometimes make the charitable ask by 2018.

We will also aim to reduce the number of those 
who never prompt to 5% by 2018. Current 
figures of those who never prompt are 10%, 
which are less than half the levels in 2011.

Measuring prompting behaviour

Charitable prompting by professional advisors
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3. Influence a climate for successful charitable Will-giving 
 by working in partnership with individuals, government 
 and private sector organisations

Growing our network of partnerships will help us to effectively reach the Will-writing public 
and influence professional advisors’ attitudes to charitable legacies.

We will amplify and strengthen existing relationships and develop new mutually beneficial 
partnerships, focusing on the following areas:

• Build our relationships with Government, such as the Cabinet Office’s Behavioural 
 Insight Team, to help influence policy and develop a climate of charitable giving

• Trial new ways of driving legacy consideration, identifying and targeting key Will-writing  
 life stages – from births and marriages to retirement and pensions

• Focus on legal, financial, investment sectors and retail

• Build relationships with employers to reach more of the Will-writing public

• Develop and deliver an annual programme of partner communications and events,  
 helping to identify new opportunities for cross-sector collaboration

Growing our network of partnerships
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4. Help the charity sector become effective at promoting gifts in Wills

One of the biggest challenges is that legacies are long-term. Most charities are primarily focused on short- to medium-term income.

To support charities, Remember A Charity will develop insights, research, key messages, materials and the tools to make it easier to 
talk about gifts in Wills.

The campaign will continue to build on Remember A Charity Week as a key mechanism for helping the sector talk about legacies.

Remember A Charity will use its membership base and wider-sector support to promote legacies to charity supporters, as well as 
their partners and networks to promote legacies.

We will also continue to monitor and evaluate the effectiveness of our marketing communications, benchmarking how they drive 
conversation about legacies.

The majority of our income is generated from our members.

We will maximise income and resources by continuing to deliver best value for the charities 
that drive and support our campaign.

We will seek to work with partners who can offer gifts in kind and utilise free channels to 
reach the public.

We will aim to build our membership base across all bands from ‘B’ to ‘9’, enabling the 
campaign to grow in scale and influence, as well as seeking alternative sources of income.

We will operate a three-month minimum reserves policy, as good financial practice.

Maximising and securing short and sustainable income and resources
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Charitable gifts in Wills 

Our ultimate success is measured by long-term behaviour change.

Remember A Charity will track this change by monitoring Smee & Ford data on the number of Wills 
that go to probate and include a charitable gift. There are two KPIs which will be measured:

a. The number of charitable estates as a percentage of Wills that go to probate

 • Based on latest figures from Smee & Ford and published Judicial Statistics for the volume  
  of Wills that go to probate, 14.4% of Wills that went to probate in 2012 included a charitable  
  gift, generating almost £2 billion for good causes. This compares with 12.2% in 2007

Strategic target

Our target is that the percentage of Wills with a charitable gift will reach 16% by 2018
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b.  The number of charitable estates as a percentage of total deaths

 • In 2012, 29,534 charitable estates went through probate in England & Wales from a total of 499,326 deaths 
  (data provided by Smee & Ford). This equates to 5.9% of deaths resulted in a charitable gift

 • This is a significant increase from 2007, when 25,523 charitable estates went through probate in England & Wales  
  from a total of 504,052 deaths. This equates to 5.06% of deaths resulted in a charitable gift

 • While we acknowledge that this data will be subject to external influences, such as economic pressures, we will 
  continue to monitor probate trends as a benchmark of long-term success

Other measurements will include tracking the number of Wills written that include a charitable gift, using data from our 
charity members and partners.
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